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Marketing
Team

BABYSHARK COMPANY

INDUSTRY : MANUFACTURER
AGE GROUP : 20 - 30+

QUOTE :
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DEMOGRAPHIC PROFILE
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DAY IN LIFE

Us:guiinouanAugnA
U:yu Remote Conference
Us:yuuasarusKis

BUYING-RAW MATERIAL
FACTORS

dunuch ua:ldarumwuiasgu sausuldivuuudonaa
ua:adionau Sandudavsnydvioadau iinaluladn
Tunauawy

ORGANIZATION SIZE

4,000 UTUTY (sounalsovuuas)

% Number : 123-456-7890

M Email : hello@reallygreatsite.com

ﬁ Facebook : BabyShark Metal

WO Websi
oy Website : www.BabyShark.com

@ Line : @BabySharkMetal

LIFESTYLE
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MARKETING REPORT LINE

Marketing Head, Manager, Manufacturing Auditor

SOCIAL MEDIA CHANNEL

15 Facebook ua Line Wugavmumsaadalusdn

BRAND
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PAIN POINT
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- [\ PERSONA TEMPLATE

AGE 26 MOTIVATIONS PERSONALITY
OCCUPATION Record Store Manager Extrovert Introvert
STATUS Single -
Sensing Intuition
LOCATION New York, NY -
Thinking  Feeling
TIER Enthusiast -

ARCHETYPE The Maestro Judging  Pe Hﬂ iving

ownload tmes @~ ghobileAp

“If I had a way to share projects
and collaborate in real time, that
would make my workload so
much easier to manage.”
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Persona

Goals
L] ma\)mquuwu1ua~asw\)usouumabiu
mslsg3a msnavtRen uasmsudvme

Buying Criterias
ProductQualty B B B
PriceSensibility [l Il 1l H W
Function BEERRER
Service EEREN
SharingComm. W HE B B
Branding EEREN

aam auud & dvvan

219330 s1oldtads 100K/ 1dou

Bio: Doaudonios ua:gnuiuasnise Media Mix

lEliJ\) mssnamsa\)éwm\) UOUlOUI’IE)\) a

- i A, BU%‘
Ne) QakUUAUATLAU TyalistHe st ,, W
PARIS 3,

lHaE)aCDDSDO llax UJUlHaOlOﬂOOU[Dma

Frustration
» Joalios avmnrhssivkagagy

Personality
Extrovert Introvert
|

Sensing Intuitive
&

Thinking Feeling

B
Judging Perceiving
—B
Social

O™



USERresearch

4 A% EESENTe

CEASSY

GenYin Thailand:2523-2542 >> 32%
20- 40 year 18.7 awuau

Target Us:uigeu 600,000 person up
AmMamsaina:=aul» App. 30% -50%

CLASS : Aulgu: - AUSUNAATAIAWEIOAG
Geography : Ing 10139 glsu uazawsm

WUSK1S, 1s1,unudaav, Youtuber, Influencer, AE,
Net Idol, sautGunv, vauldvau, Update Social,
yaumenw, Shuwdu, Gunand, dadaw, Wowwav,
dun3es, UUBIIUWUSA, aladlaalduvavddiay,
(AVDANQ, BBUADIWAIEVI, SASSSUBIE, SAaue,
Mix&Matchlunisucvodd, bau follower ooz,

mu Trend, soutluidvqo, Hlonanuainuiuay,
kavlkaaliKkiausssuasAuwuaniky etc.

s1A@ay 15,000 - 30,000/ ASY / AU
gan'*n 50,000,000/U



PERSONAS FILL OUT THIS TEMPLATE

8 i= IN YOUR COLLABORATIVE ACTIVITIES
Tool template

Project title Stakeholder group

Profile description
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Name Usaki Sakura Difficulties °°° v L e ludsmddialiruiaaly Tuillopiv

Key feature / quality .
an Agis , ixury , Fast Needs ‘ ° ° Tfumsendes ludsan inthalngsie fginidade TyafanmitRuadinwisiumivaia Tandu ludiau

il it -
9o8 v e . o 2 494 -
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I am happy with everything that | che

e o @ DESIGN
® ® o RESEARCH
e e e LAB




PERSONAS FILL OUT THIS TEMPLATE

8:: Tool templote IN YOUR COLLABORATIVE ACTIVITIES

Project title Stakeholder group

Eve Lee apuiise 21g 35 0 ifiafus:inAdoono udnsauadsdheunrssiofnsoiny
SurhitAtsalulaua:isssan Paris anunu:ddusailunundnaaveaniouls:duladudonuoiBy
msugniormdsuuuuauaiBe ndisafansonaunaiudauusssuriva:suanua:o:3usonidiluaghod
gdovovsailunusnaas: axnsnma:lskanea agholdlunandernu Boduluauoy dulduwsu

QuaguMw ANUEEV I Busoumsuhsdua:msihdonu uvtu:Ansaundiuovisaus:aunnuduSotudugsio
uddaisawodunduidonadwinifou Aa:fouyuuavuavdony dvudadou Tassaluntotunodula
Adgdamunnigatudiosars VOUGE axwilunufiauannsau rmiRowuadisnuavisafomsavnuilusuddona
wwsrisadomuinaluladinuaagaanaldan

Nome Difficulties ° o ° Communicate with family that have a differnce generation and belief.

P ———————r—ry
EVE LEE ° o :—‘, Hard to handie fast fashion.

Key feature / quality NN

Needs °°° Update the new trend every single day
Education, Freedom, Social, — =
Culture, fashion, Identity c o .'") Talk to her family across the world.
Writting about her experience througt out the day,

* Follow your own star! "

e o @ DESIGN
® ® o RESEARCH —ai
e o e LAB




Ekkasit - Executive

Age 45

Job Title Managing Director
Level Top Management
Field

Education MBA

Bio

AnifnAine 1W1wea Digital

Marketing Agency il Hu3ms
msaanpaulay Tinuydem
gnanauazug g lulng

CONTENT

SHIFU

Buying Criteria

Product Quality

B §E § &
Price Sensitivity

Ease of Use
Support

®E B B 0O

Job Responsibilities

* Yimsusun Ianunsaaiv
msenlula

Management, Sales * gu3msie Tnwonaawlay

¢ dNATHOIY

Job Measurement

* gATIBNALAN|S
+ aafianuiiona lazasgndn
+ fgfiawiaws lazaewinaw

o

Goals

vsimansamzaansuacilslanuihmingiinel g gnaniianwiia
wa la luwsmsuazagnnite: lgu3nsaaiiias winouiianwga lums
MNLazRENIInINUALLSENABIEDY

Challenges

Mgnmiaasaianlivihiuinaniald minouliswsai
Taagna fivszindam difymisasmahadion wissaasnagias’

Organization

26 - 50 A

Industry
Advertising

Solutions of Interest

* Productivity

* Trendy workplace

* Employee
satisfaction

Quotes

nupNIBIUNASRRR
MU uaaugu v
alpiiinvaemlalisnuas
qanmnlidagd

Day in life
* Ussgngauen

* Us:9 Video conference
+ Uz uuSun

Reports Line Media Mix
+ with: COO, CFO Everyday G
+ from: HR manager, Financial
advisor Often @ @

Sometimes 0

Information Sources  Journey Behaviour
+ Google Aware famugmasnniaiinafamamdinaua:
* Marketing & o
Business Websites; Consider mmﬂutémmn'] invauausunpsaaaulad
Content Shifu wsas i luusuduiug
+ Exhibitions / Expos _
ie. DAAT Decide oa Winanevih Report wtiniaua
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Sumittra - The Smart Lady

Background

Age 35
Occupation Marketing Director
Income >200K
Family Tan
Location inamuaziinau lagmggain
Education 1. Tn New York
Quote

Sudadudiiinida 1o luuwsushiug sugey
wusuatilai Mass sy wainls Tuin
satiesi lalonnaniuasie Weridhfioans
Audinsesy wasanaduiionndn

CONTENT

SHIFU

Goals / Motivation

sipamaiugimdsminguaueans luwaeeay
uazwIn N Community 23AULDY

Frustration

hugndieiouny uamgnen uazlasesn g i lim
\nSasummalaann

Lifestyle

dilawannigrnaugnam e ludendaend ldaes

uazBuimesiiinasnauad aniduzaudiassd luswemns

UALSR) ANTUATEUEANNY famugnmalnguazne

athessiang wacauihoaulaiasinnniraenlsd
Journey Behaviour

Aware Aanmgnasuazaaausaiuna a lu
Mndafinafnnamedia, .

Consider s T

AUM2BYaUY Google LHDQI7

H o [ -] a
Decide AuMUALMILARENS|ALARES WazUSg
994713 Customer Service

Buying Criteria
Branding

Service

Variety & Up to date
Function

Price Sensitivity

Media Mix

Everyday
Often

Sometimes

LO®
OO0

Brand
They Love

Lululemon, Google, Apple

H B B B
A B § 1§
R B B O
R B B O
B O O 0O
s
v
Influencer
They Follow

Oprah Winfrey, Sheryl
Sandberg
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Occupation i5wvoslsasull « lanadnaasundavsoounulunu Deskiop Based Mobile Based o i 4 -
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Goal Digital Marksting Knowodgo 0000000000
oals " i ® . 'Y ) O O O O O O Goals Digital Marketing Knowledge
Bio oyNUs:NoUssHvlRUs:aunowaSe i e : 000000000 O
Bio Expert luidou Digital Marketing e
¥y Idsuusaniaulug. iinenAsounso 0 (=]

aigword 1utinmsaaasulruiuesdnsionsu [ >] o o e

nazl@isuringsAvlsansuluniiia Tdus:uar What we can do
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Brand Loyalty
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Motivation Personality Srowth [ ]
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) — Archievement dis:uunuunwu nowdangu

sl AnsdAnA Sruuna m—— .

— I 3 Us:uumumwy Unoubangu ——
nusINNS TQSU ° Age 420 Challenges Digital
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Jessica Smith i : PerSOna

Law vt s

/G}ﬂ e UDVaNAABR:S

O~ |

Vi &N Lpemimy

- Grew up in town Sample Sally

- Honors Student in High
School
- Served as President of

7 Background: Challenges:
’ - Not able to give as
much since she is a
college student
- Difficult to find time to

~ the Philanthropy Group volunteer
~in High School :
3 Common Objections:
Demographics: - Not feeling valued for
- Millenial her time spent
- 22 years old volunteering .
- College student - Not receiving Thleskin x84 ol et e if A —
2 % = = X B ¢ - ]
- Attends local university Hobbies & Interests: information in a timely - FEE T Convenionco
- Supports manner i Rt
= 0 ’_“I"’" X : Preferred Channels Layelijfitice
Goals: chlld.r-en S Biggest Fears: P eyl =
i i charities Will get stuck with no p— i
- Education Major - Tech savvy 3 gl t e Brands
- Wants to eventually - Loves nature, ez AL —_— (NI @ Expedia
work internationally yoga, health opportunities E—— ACEHOTEL lgn
and teach children AT ' - Won't be able to find a
abroad job in her field
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