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Education
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2015 M.Phil. (Drama, Theatre and Dance) Royal Holloway,
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2016. Doctorate in Fine Arts (D.F.A.) focused on Contemporary Dance and
Gender Diversity in Thailand, Chulalongkorn University

2022 M.Ed. Entrepreneurship Education, Kasetsart university




Imagination 1s more
important than knowledge.

Knowledge is limited.

Imagination encircles

the world.

Albert Einstein / @Inspiring Thinkn
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1 aonAs3sy (Originality)

2 anuAnaaasuaal (Fluency)
Word Fluency
Associational Fluency
Expressional Fluency

Ideational Fluency
3 anuAnwuuginuey (Flexibility)

4 pnumnazidaanaaa (Elaboration)
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1 Annasnfaznniiu (Curiasity)

2 Anunsaniiazidas (Risk-Taking)
3 walalumsihdetudau (Complexity)
4 pnuAnaunuinig (Imagination)
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Cultural Entrepreneurs/ship  Creative Entrepreneurs/ship

Arts Entrepreneurs/ship / Artrepreneur



https://www.instagram.com/artrepreneur_og/
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*1. N13asANNLTUFILes (Invent Yourself)

2. nslannudrAtyiumanAnnauldlddaya (Put the Priority on Idea, not Data)
*3. nslaingnile (Be Noradic)

*d. SuARLLEIAINAANIINTIART WA (Define Yourself by Your Own Thinking Activities)
5. Fenidernlaiduan (Leamn Endless)

6. IdilsTamianndeidesuazanu s (Exploit Fame and Celebrity)

7. ﬂﬁﬁﬁﬁi@?ﬁlmﬁ@m@ﬂﬁﬂm@q (Treat the Virtual as Real and Vice Versa)

*8. ilugHiummI (Be Kind)

*9. GumusianudSaathatlame (Admire Success, Openly)

*10. HAUNZLLANZEUGY (Be Very Ambitions)

*11.ANNEUNAUIUTE (Have Fun)
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1. Auas9A79AIURBNLUL (AdL.) (Thailand Creative & Design Center: TCDC)

2. ginanuananunIgiFaug (aas.) (Thai Knowledge Park: TK park)

3. ADNTUWNSAUIIN9EEuTINTNR (ans.) (National Discovery Museum Institute: NDMI)

4. @1UNUALETHIATHINAATNAT9A (B4ANIININTU) Creative Economy Agency CEA



Culture Culture Industries

o Visual arts o Film & video
o Performing arts o Broadcasting
o Heritage o Gaming
o Museums o Music
o Libraries Culture o Publishing
o Interactive media

Creative Cultural
Industries Industries

Creative Industries P — Transversal Industries

© Eesiign Industries o Cultural tourism

2 PII;E tg;rc;;?y o Creative education
Computer system design

o Advertising ° P Y 9

o Fashion/ accessories

https://learningcity.ca/creative-economy



public art, avents, public
Infrastructure

%

arts & crafis, photography,
|lewelry, fiber arts, ants
distribution

Music

musicians, venues,
festivals, education

Performing Arts

actors, performers,
venues, fastivals,

https://www.nmmainstreet.org/WPBeta/wp-conte

CREATIVE
g \@ ECONOMY

Literary Arts
writers, poets,
publishers, bookstores,
[iterary events

Community Engagement
creativity/cultural support
organizations, maker space,
community kitchens,
community ans
programming

Communications
fiilms, theaters,
newspapers, radio,
talevision, online
media & advertising

Gillian_Creative_Economy_Presentation.pdf
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Creative Originals Creative Content / Media Creative Services
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NdananseNuAagAaIMnIINETIETIA (Creative Goods & Services
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UNITED NATIONS CONFERENCE ON TRADE AND DE?ELDPMEI‘\ITJ

ENTREPRENEURSHIP
POLICY FRAMEWORK AND
IMPLEMENTATION GUIDANCE



SUSTAINABLE ™ 8"
DEVELOPMENT \J %’ ALS

NO ZERO GOOD HEALTH QUALITY GENDER CLEAN WATER
POVERTY HUNGER AND WELL-BEING EDUCATION EQUALITY AND SANITATION

-/~ | g @'

DECENT WORK AND INDUSTRY, INNOVATION 10 REDUCED wsmumm 12 RESPONSIBLE
ECONOMIC GROWTH AND INFRASTRUCTURE INEQUALITIES AIII COMMUNITIES CONSUMPTION

M| L Eéa

1 CLIMATE ] LIFE 15 LIFE ] 6 PEACE, JUSTICE 1 PARTNERSHIPS
ACTION BELOW WATER ON LAND AND STRONG FOR THE GOALS
INSTITUTIONS
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BCG v

Bio Economy
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Green Economy
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Circular Economy
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Attractive tax and non-tax incentives are provided to investment in New S-Curve business in EEC.
The National Competitiveness Enhancement for Target Industries Act B.E. 2560 (2017)

- up to 15 years exemption of corporate income tax

- subtidy from the Fund for
Enhancement of Competitivensss for Fi rst S_C u Ne
Tarseted Industries established by the
Act with the sovernment seed money
of THB10 billion (around US5285
million) for investment projects
encaced in RED or HRD in specific areas

Agriculture &

Biotech

8 -
Araersm  New >Lulve

Non-tax incentives
® Maximum personal income tax of 17% for executives and experts

* Long-term land leate (50+49 years)

s Work permit and vica assistance and & S-yesr business viea

» Special public-private-partnerchip (PPP) procedure (3-month spproval)
® Fagt-track environmental impact assessment (E14)

® Foreien currency account and use of foreien currencies without

Source: Krungen Exclusve Ecomomic and irvestment Ousiook 2010 exchaneing into Thai baht



FORESIGHT

FRAMING SCANNING FORECASTING
\4 v \4
FOCAL RESEARCH BASELINE
ISSUES & SCAN SCENARIOS &
ALTERNATIVE
SCENARIOS




FUTURE OF
CREATIVE

INDUSTRY

HUDOHLHAN HU2OHU Gy

Resources Cultural Capital

Infrastructure

Government Sector Policy & Regulation

Private Sector

Education

People

Social Context

Technology Technology Accessibility

Environment
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Transformation
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[Alternative)
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Equilibrium
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Metaverse

Social Ranking Systems
Digital Native

Artificial Creativity
Nationalism

Experiences Through Gamification



SUSTAINABILITY

» Positive Impact <
Cultural, social &
economic outcomes

CULTURAL VALUES ECONOMIC VALUES

» Purpose driven < » Entrepreneurial <
Meaningful linkage Strategy & efficient action
to place & people diverse revenues

THE CREATIVE ECONOMY FRAMEWORK

https://creativeeconomy.com.au/
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Creative Economy

Creative Original & Arts

Creative Content & Media Creative Goods & Services
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KEY Words or Questions for New Era

Creator economy or creative citizenship

Creative human capital

Censorship and ideological control

Campaigns >> Cleaning the Internet

Digital creative industry / Digital content / Digital entertainment
Mass innovation, Mass entrepreneurship

Reform, Disruption and Control

How>> Creative entrepreneurship to Creative citizenship
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