E—
A SNAPSHOT OF THE COUNTRY'S KEY DIGITAL STATISTICAL INDICATORS —

TOTAL INTERNET ACTIVE SOCIAL MOBILE ACTIVE MOBILE
POPULATION USERS MEDIA USERS SUBSCRIPTIONS SOCIAL USERS

®®

68.22 46.00 46.00 90.94 L2.00

MILLION MILLION MILLION MILLION MILLION
URBANISATION: PENETRATION: PENETRATION: vs. POPULATION: PENETRATION:

52% 67% 67% 133% 62%

=i . we
| Hootsuite- gre, |




PERCENTAGE OF THE ADULT POPULATION*

MOBILE PHONE
(ANY TYPE)

96%

TELEVISION
[ANY KIND)

98%

SMART
PHONE

70%

DEVICE FOR STREAMING
INTERNET CONTENT TO TV

THAT CURRENTLY USES EACH KIND OF DEVICE

LAPTOP OR
DESKTOP COMPUTER

26%

E-READER
DEVICE

1%

TABLET
COMPUTER

11%

WEARABLE
TECH DEVICE

3%

- we
Hootsuite" gre. |

MOST ACTIVE SOCIAL MEDIA PLATFORMS

SURVEY-BASED DATA: FIGURES REPRESENT USERS’ OWN CLAIMED / REPORTED ACTIVITY

FACEBOOK
YOUTUBE

LINE

FB MESSENGER
INSTAGRAM
GOOGLE+
TWITTER
LINKEDIN
WECHAT

preresT TS

WHATSAPP

18%

Tumetr [T

B sociAL NETWORK

MESSENGER / CHAT APP / VOIP

e

= = Wi
| Hootsuite- gre
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PROFILE OF FACEBOOK USERS

BREAKDOWN OF THE COUNTRY'S FACEBOOK'S USERS BY AGE AND GENDER, IN MILLIONS

76
7.1

67 70
37 36
I 18

18-17 26 - 34 36 - 4k 46 - 64

YEARS OLD

YEARS OLD YEARS OLD

1.7

YEARS OLD

66 - 64
YEARS OLD

—
—

46,000,000

4,400,000

04 06
[l

66+
YEARS OLD

- we
Hootsuite gre; |

Thailand Internet User by Generation

N

f o

53.2

N
- o0 A&,

Data by ETDA 2016




Top Social Media (Thailand)

You Tube

97.3%

Source : ETDA Thailand Internet Survey 2016

dodvavoouladyoalsu s1o Gen

S +*YouTube

-
Sudufl 1
7 4 : /
Yo i f @ <, dodvaudouladsoadauom,
\\Gen Yua:GenZ
98.6% | 93.8%
You Tube 'F l
98.8% | 97.9%

1S
1

'------------
\ .
S, Line
S 1auwaindugoadavon

7 BabyBoomer ia: Gen X 27 Baby

I--——————----'ilzig GBoomer




Social Media Usage
Usage by Generation  How Often of Usage

v .‘Eﬁdaﬂ

H () B e 84.2% 820% 76.9%
Z You Tube
Gen 98.6% 15.8% 18.0% 23.1%
Gen You Tube @ 42.4% 36.4% 216% 18.9%
Gen X LINE o 57.6% 636% 78.4% 81.1%
96.2% |
Baby LINE o
Boomer
91.5%

Source : ETDA Thailand Internet Survey 2016

daLn1 vs da'lua
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Thailand Online Media Spending

Spending on digital advertising escalates up 22% in +22%

2016 to 9,883 million baht, propelled by increased

investments in key industries; Motor Vehicles, Skin- 9,883 PC 2016

care Preparations, and Communications. The outlook mition THE 9,927 Milkion Baht
for Thailand digital ad spending remains optimistic & 2016

and advertisers tend to allocate more marketing 9,853 iillon maht

budget to digital to support the increment of +32%
connected users*.

Internet penetration rate = 53%, TNS Connected Life 2015 .8.'-0_1..
hitp://www.tnsglobal.com/get-connected/connected-life +44%

Data from 24 Agencies in Thailand by

DAAT and TNS 6‘ 11'3

+53%

4,248
million THB.

Cloma -

9,883 Others
. Creative

. Social

Instant Messaging
@ Line
@ Twitter Ad
. Instagram Ad
. Facebook Ad
. Youtube Ad
. Online Video
© Display
. Search

Clicima
RATATSG
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K3 nNews Feed

l Thai Tran sdded § new photos.

The crew decided o celebrate out fen year
reumion n Hawas

aceboo

Facebook Type

. o fuiaugudn 5,000 Au
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Pages
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Facebook Page Commerce

* B2C model
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Panicloset
@Panicloset

[ Home

Create a Page

1

: 1| 1
uda it ua

i

ik Like  © Message Nl Save - Morev

# status

~fim A, dgui @
1" (roadabunsd panicloset)

gu omgga* '

E Write something on this Page.

A 1
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H

Vo)
© whRsmuuéy 50 000 v
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) Tulail winsiitan | ‘
Innolife Furniture® J

Timeline  About Havasuau vomsz 1
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xcited at @ Maha#
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i
14t
T?

Invite friends to like this Page

q F =
AgouT > uiou 0% landm
Sodeduln 9999 vwduly
wlasiizaseauiandl HisvacrudinaTull
Innalife - “Your Living Identity!” " Al AN
A .
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Web vs Social

Pantip

m

Web VS Social Commerce

Web E-Commerce

Social Commerce

Bandusuiioy gaunas
Iehing

Traffic FAavdsLEY fMAUIINUUEITDYIUUIR
Ingy
Product avauA1 e lidnia daya TWadUA zidauavllaiu

feed mugtiaundylaann
N1

Communication

Email, Web site

Time Line, Messaging

Marketing

AM5YIINTITRAIALNaGIALLTN
Ay lgsivainvanadaaniy

Asrin1snaInrEadsiu
anfT lalanisnguuInnIa
LazwlNNaugnAININA2IN
qula’le
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f9aMAau Post uu Facebook — I’i

Time Behavior of Facebook page

o Peak TIme of Brand Post are 11 A.M. and 8 P.M.
o It's Hard to avoid crowded of Content in 10 A.M to 9 P.M. Must ‘Magnetize your contents”

The Graph show number of message on hours in a day, more blue more
engaged

Maximum

Average

Minimum

“Source: from 2, ;. more -Dec'15, April' 16

g19iiau Engage (lee, Share, Com ment) 1t Faceb i

Time Behavior of Facebook engage

o Weakest time to post are Before 9 A.M. and After 10 P.M.
o Saturday is the least engagement day
o Wednesday have a variety time of High Engagement

The Graph show engagement on hours and week day; more green more engaged, more red
less engaged

Sunday

Monday
Tuesday
Wednesday|
Thursday
Friday

Saturday

-l

More Engage Less Engage

it iz 12971 himng

*Source: from 2,000 FB user, more than 2,200,000 post on Jan-Dec'15, Thothzocial / Latest data as Mar'16
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MlanAiulsInAsNn Post

vuARiiINeT vuiledie
~ - S l - 9 oo

v Following Message wee

Feed
7

See First (e
See new posts at the top of News | -
v Default e —

» Unfoliow Judi

wurTtunisataau lartunasdlu Facebook Group unndiu

e

Facebook Groups

Discuss Plan Collaborate
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Facebook Group Commerce

* C2C model (Classified)

o @S ngudvanauigauFuALULIREIAY
.« Twawiadsenidunswas 1:1

. FaudsuAsHn war AmNEaiudaawY
o IMNNEAUTILFUANANIENFU

o Nz UYNgFUATadDY

« ynhifingu A4 vdunae

FB Live! : New way of Social Sharing

I fl Search Facebook
Live videos
[ )
= P v s :
LVE" © 655 )
. q o
-
(] Laos F
L] L]
o %
P Myagmar ?
Wiiva e o9 (Y
Entertainment We . ) [ R
[)
TVPool Live aa L3
“dla was-3u " auayusuivig wee, ‘ L]
1 Cambggia V«etna:w
. ’ ”
o #"
)
L] o’
Community ]
2k viewers e
L] [
- i L]
m Shop Ban ACC CF U...
Business service
L . v
.
Yanamonwat Chudko... noegor . O Mapfeedback ~
R ol 12k viowers | &
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Facebook LiVE for Sales!!!

Cr—

Live 11043 L6uDY 10BDISSSS

e Like A Share

s603 280 Dudbumuan

wisiiFunaadndruaoi 3¢ live aa mumasieiusy
Tasauladudl nadaanliiau dlabinaaas @adwuuan sl wtas

sedy ¥a19999 vIvgmIngg e hissynaturas Auraulwu Amueauiuaz
1UILUDY AW Lilwady (aduurd

OWD«

ol Like A Share

Chat and Live Commerce

3 Pawoot Pol
75,

Ayreeh Sica

M

AyreensSica

5 pUinnAl

Benjarat Moonchompoo
n

1 i thana Kamla

QEaniDDAE

LIVE o 107

"Follow Prapatssron.

. Say something so Prapatssron knows you're here!

60 mBuAY
10

e ‘ Write a
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ﬁ Siriwan Nakthai is liv

wiowiau |

o

Ems 50/10

any 3010

119652999192 ngotvy

£23812289343 numidlziy
119042326388 nins

£10587016726 ngawvm

HatdeyF Fasso wning ¢
TastafnnuaauazindsTawnidiasih @

e Like W Comment

Q0% 154

A Share
105 shares
Yammi Crazyonworld

uangq aunsaifladia ndnuyi2adil Litdlsua
& dumanTymndo Biasuh Sy

414 shares

e noauna 560 4
Like

E Nattarika Usanaamphaiphong 690
Like

% Acrp Pumchat 45034
g VST Lke =

B  Aiireye Limsakul is Iy

Viongndm wzaz

vamundaniouusa: BivianTaulisaschaouzas
e &4

ngInaYimssuTIeTa nufattoniau 2 afo dostau
039 Tavliadzusaz I $anng
RE2ERTR

1. Cily ual Vinuzmusid nag Taoiamzandit
Uhaudeiia uzaz

2 Taudaadtan

wioila Audr a1/ MN0aR

nnada crans sase Soanns &0

E Tedusniniuiiom v
quaniasil

NI MARTIY
ARSI

e Lke W Comment 4 Share b

OOk 28

Instagram

Checklist

0 Register/setup
1 Notification

O Connect to social
1 Add a Photo

1 Filter/ Edit Photo

&ns’m%mm

4 Video

1 Share

1 Follow Users

1 Hashtagon IG

1 Instagram on Website

** BONUS:: Instagram Advertising
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Instagram Awnavaslulng

855,129 57uA"

Data:: as of 22 May 2017
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nsulu  Instagram advilusn
2017

noudubiLnsu

42,682 5

sTiwar Instagram

3 pouIdudifnbu
AVKUO

3,322,591 a3 615,264 -5

i  “Swiifol" o isegrom User Adr wioludogdiu username [ar shop. store, cloth, Teshion . brand. Koset. eorving. Turiture, TH OT H
drems, glasses, ete. waorhBunfiuvuonnorusduui ZOCIAL

Snyarunuaifiumw: insogrom oSt 100 duduisnitnu Folowens LN lutien | unsu e 30 Gnuiou W.n. 2560

a1 Inad Instagram mﬂuu 42,682 Aty
#i Comment m.nn‘i?umuun 3,322,591 afa
# Comment mnﬂumnun 615.264 a1 n32 19% waasuau comment 'I"NI‘IN'I

OSIKMY
= - =
AQNWINSWLINAAN

, B
 gP
J

@NOEYCHOTIKA
28,191 nsu

OMINPECHRAYA DAUM _PATCHARAPA DTAEWAEW _ NATAPHON
14,834 i 14457 ri 13,976

e - Swilod o wmsgrom user ADreioludogiu username i shop. store, cloth, teshion . beand. koset, soring. furmitire,
e, glawes, ete. SerBugAUvuonnuDul {gg;‘:{

Soyarukunifus: insogrom toonst 100 durfuisnilnu Fotowen Ufian futzena 1 unstau fu 10 Onu Wa, 2560

Top 10 IG mnm]‘]qﬁthni"mm nﬂ':!n

— @noeychotika 28,191 A%s

— @davikah 25,384 Asa

— @vjwoonsen 25,091 n‘§'~:

— @chomismaterialgirl 16,370 afs
— @khemanito 15,022 afa

— @minpechraya 14,836 n‘?a

— @aum_patcharapa 14,457 n‘?@
— @taewaew_nataphon 13,976 ﬂ‘?d
— @mint_chalida 13,465 afa

— @sritajensen 13,188 ﬁ‘?"o
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oS
- - P~
AQnUINSuLINAAN

S 9 P @

@KANKANTATHAVORN

e - “Swilod Mo imsgrom user Adrhrioludogiu Usernome e snop. store, cloth, feshon . brond. koser, sorring. fumiture, THOTH
aress, glosses, ete. sariSuivuonmrusdutui .
SoyaurunAuam: insogrom oouns) 100 SuduisnAlinu Folowen Unflan udmom 1 unsiu fiv 30 Gouwou wa. 2560 ;qo_c_l_ﬁl_-‘

Top 10 IG n"mmm‘iqnmni"mu'lnﬁqn

— @kankantathavorn 12,483 ata
— @lekteeradetch 7,109 ada

— @ken_phupoom 5,363 afa

— @weir19 4,470 s

— @great_rider10 4,355 A%

— @seanjindachot 3,752 At
—@push_dj 3,603 afa

— @bie_kpn 3,298 ath

— @bank_thiti 2,656 ads

— @marchutavuth 1,975 ata

o nddnaunisiaunduivun
WndSwingunuAdUILUAUNG

43« 41« 37« 3% 36«

E@NOEYCHOTIKA BAPITSADA I @CHOMISMATERIALGIRL | BVIWOONSEN ©@MARGIE _RASRI

35% 35% 35« 35« 34+

@BITOEY _RSIAM @SRIRITAJENSEN @GRACEKANKLAD @MINT _CHALIDA @MINPECHAYA

g - S lod” o megrom user ADrioludogiu username e shon, store, cloth, Testion ., beand, Kioser, earring, furniture, TH
wress, ginses, ee. s dunfivouonnresbudut
SouariuruniAuRWE Intogrom Gours 100 Sudlisnitnu Folowers Lnflan Tudsona 1 unsinu e 30 OnUU W, 25860 ;-9-

Top 10 1G lafmmniidadun1s Taursnurdndfufisunuersunuiing

— @noeychotika 43%

— [@apitsada 41%

— @chomismaterialgirl 37%
— @vjwoonsen 37%

— @margie_rasri 36%

— [@bitoey_rsiam 35%

— @sriritajensen 35%

— @gracekanklao 35%

— @mint_chalida 35%

— @minpechaya 34%

100
iz

21



791981 AU post U Instagram S

Time Behavior of Instagram user

o Instagram user seems like to post on night (8-9 P.M.)
o Instagram shop by merchant seems like to upload picture for advertising, so if people want to shopping on |G, you should wait
for new fashion on night time!!!

sunariauTnainniiqa
20:00 - 21:00
Maximum 1
Average
Minimum

e
012345678 910111213141516171819

“Source: from 2,000 IG user, more than 1,330,000 post on Jan-Dec’15, Thothzocial / Latest data as Mar'16

d2910a17iAu Engage (LIKE, Comment&

Instagram e
Time Behavior of Instagram engage

o Friday and Saturday Night are the Most Engage Time!! It's Party Time and
BIG Dinner

Sunday
Monday
Tuesday
Wednesday]
Thursday
Friday

Saturday

-

More Engage Less Engage

“Source: from 2,000 /G user, more than 1,330,000 post on Jan-Dec'15, Thothzocial / Latest data as Mar'16
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Monday
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dawdendn Wahn  Jywivausz Snviai
flgn usTIAIONNIM  gthecosmeticsco
#nlandnndoauay
iapued #darkbrow  gug 0.05g 1AW
Cosluxe Slimbrow f §3fud Line : @tt
AMNTAUTIAUIY . JagafudrTuged
uaruumiunn Aedl gy
uazauani Favor . Sagoaudmniuc
@i iwssiRaueu T—
TiluTasawianah

-

uazdfamu ulatii SEETRAN
a55uE Huuuumy
16 AadafSadus Q

dwiuladavsafad. - _—
uuudinn wid

@ The Cosmetics

’
AN

=i 2 = o7 PM

nian ioagadu Tdaaoniy
Sulwhasoo #9 4 gasiauan! wiald
Tus A aRdu 490.- wirifu &2 w

Aunswmrdldiummhpatiasuin
uzaz annsnldaduiuid wialddm
fiulda: ioasiuaiudsiolinune
inndwiuannfaninassafimany
anslusafiva

Tuigmlsenaviig

-Essential Firming Cream EX Smi

grsaamsunnh

-Everefine Lifting Cream 5ml gas

wnnsefiudy

-Snowise Brightening Cream 5ml

gasfinssala

-G Ginseng R ing
Cream EX Smi gasTauidutiu Anti
aging

wiauds 4 3 sdoFwusunuudnanud - (D)
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unelu Us:inalng LINE WEBTOON TRUE-H # F10PM
33M  dlivw ™
No.2 wovlan 35K

0

'.

LINE OFFICIAL ACCOUNT LINE CREATORS MARKET .\
228  woamr 60K a3 Srlne 0
@ MY rnon TOP3 2+ @ é
s Fionds suckac shep Theme Shop
LINETV LINE GAME P@
; 7.2M o 20 i b @)
a 78M nivos 23M s ume numsug B ()
:_'] 4- ‘73” o " Official Accounts Rabbit LINE Pay LINE TV
L 3 )
LINE MUSIC LINE PAY @
2 Y M
- e (B
7M : LINE TODAY LINE MAN GIFTSHOP
700K s
= s SMART
o e 4 PORTAL
P— MESSAGING — .
API

LINE LINE@

Relatives

Loved
Ones

Friends

Closed Relationships
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LINE@

finsadadns Idatnvinaaiudan LINE@
LINE@ funsnislunisdadrstamneiva duanuiaan LINE duyaaa Tae
#1150 Friends anfiaauiianans Lazsuainndsldsludu wastidinnsn

waAaAuLLY 1 sia 1 tlanvzaavinTilnddariuunndadiv

vinludayld Line@ ?
Line@ fusaananinluaiu

. ANSHdNS

¢ ASANLFFNNTVY
- Hanisue

¢ AUALAN1F9NAN
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dafivad Line@

n [Specisl Coupen] After munch Cofles

This weok's lunch is "Milk Soup
Rce" [

M you don't want to eat
anything, you can take this Coupon No. wyNn-MMUB-xut§
menu’. | This meny has much

vegetables @

@ !
Price $8.50 ey w-
With green tea and pckies. " o

i x

WAEILALNLAEN Advan
11éiv Friends naau'le

dotianam wiantas Wb Friends viswuaitdamududnd
LINE@ wavaauld tauas19anuduius doinans Aanssu
wansyutanuy duntaoliadaasinsonds

dafuad Line@

Chat wuu 1 sa 1
vuLawwatatu LINE@

munsawaaudu Friends uuy 1 ¢a 1 ldatvdruann
wilauAuniswaauuuuanwwdintu LINE

—
Edit Chats (= i ] Smith v
me
@ o=
s e Can | book 2 seats on
e Smith tomarrow 7:00pm? .
[ e h—w -
| g em——
you. I'm N
” Thank you for your
reservation. We are
e + © watmgtor oo eorint |21
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dafuay Line@

[ e (8) mose Owaw  mecareus.

ted to provide NEW coffee
fountain®(Jamaica)

naican Blue Mountain colfee is considered
18 world's finest and rarest co. See Mo

INE CAFE US.

MWUMLY Timeline

a9nuANTUSAY Friends fenisdaasidass 1mans
uarTusTuziu iunie Timeline

¥

quav uaz1lsudu
(Coupon and Promotion)

snsaasamigla uasTlsTutu iadiiand
Iaathedrany vadaausadossasaarlunisly
Fuuefolumsly uardnualasiauanle

# mnsaad19nias warTilsTudulauy PC winfu
(wamursas lunandindula)

% p—
== —ye—

Py Loty can g XRLHT
CouPCregor 2 pecrs

o Mo w3

e 1@

i

i

1

afwav Line@

niuuudaunu (Polls &
Surveys)

susaafoLuudauniuvia Twa Al Friends
fdaeuinE LINE@ sauwuudauauviaivin
Tvinzuuu uagdiguIsalAiutaya 1y twa aty
uaziuaviagladneie

% gunsasfrouvusauaiulauy PC windu (ue
dursaay lunannaindule)

LINE CAFE US.
LINE CAFE US.

LINE GAFE US.

3 any times do you travel per
owetes JOmestic and Global)
shocse from these lists.
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Y

=)
plokinl

dudiaaraumitauioualuasadion (TA1uinns)

ouTnasas Timeline Winnaudiduiiausuisutlamin Timeline i le
Auiuiauuuy 1 sia 1

g5y dIvisnaandansule wuwasing aile-ila

d419qtay TUsTuduiiAsdmusuAuiNIAnn1N

d5uuudns9 dauaupliAuTudaaa 16
sadiaarudausuidiaduiouiuadousn

mdiaaunausuan TudGanauwgadunidaisansgy
dansaaaIa Twae el

sananfiulduaiuau Tnauanansuaaiuusazauls
dmsusiifisaauaguulanase (Lilgsudraawlan) dunsaduidaaia i

Uydinagadauud ldeng deasvinliigadiaundiu

How to : Set up
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szinniieyad

tsydiiatal

narussass1TyE LINE@ 1aliinadadusu
215, 29605,uLsuA wiauaaavill ansaldiliaasitu
57una9 LINE@ 2iu Chat uuu 1 6ia 1, d9tiaaau Push
message, sonulas uazTilsTuziu

u ydinuN133uIne

uinlasun1ssusasainnie LINE av'lasu dudnuel
udu sUlavidviiadn wararvdsiag tuwanisaulu LINE
1d

i
il

' “ va o dd
awdanlumslaiumsiusasii

http://terms2.line.me/lineat_guideline?lang=th

ioaUnsUtyE LINE@ aSoiisn o:0undininomoly
mndeomsidiusuoudonowRawnsadoldreifioudooalns nlninosiidiou

udninoridlu (Free Plan)
dodonowldifioua: 1,000 Jonow

mdninosieifiou (Monthly Plan)*
dodonowlditioua: 50,000 Jopow
awnsndo Rich Message 14
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= = =
wisumsuunning

Free Basic Pro Pro+
- Andnnedou (nm e 998 ym 1998 umn 6,888 v
1InT g Tsigien 146nn (526.50) (853.90) ($18550)
1 unagu sio 1 - . - Lisvvin (mwly
FuruTdATINLSERUA 1,000 fap s/ 50,000 fiaAH, Tudnin (melu
En[lower =1 af/dou e £ 50,000 Followers) Fluﬁg;-?g-os]
WDATIH
;::;:.la'[;ﬁuuu'lmf S Twasiulnflad 4 afapdion Taidia Taidwin Taiguia
FORIMLTEAUATH v v v v
Chat uuy 148 1 (1-
on-1 Chat) v ’ ’ "
wihnind (Account v v v v
Page)
fuas uaxTusTudu
(Coupon and v v v v
Promotion)
whuvudaunu (Polls
Harigu & Surveye) v v ‘ v
LINE 1iasazfaufiu
(LINE Reward Cards) v v ‘ v
fgﬁg&;ﬁ v v v (Faynatindige v (Goynadfsugs)
Haarmudnsmgg
(Rich Message) * v ’ M
AR AT
¥y (Targeting x x v v
Message)
z 1 1 ¥
w
fvdauardvda Premium ID
Tunisssrotiudasousn svuuazasny ID wuuguliduglauinisudomssiing (1u @TFK3049L)
. o . . . :
mincasmssias LINE@ ID Aidasnisaniluagdaoaomsiiou wiiluu 1D (Premium ID)
eydiviall wiuiiou ID (Premium ID)
aimanail “bifid i 5.99 USD (dsznat 199 v)
annsodnand
wasuuanav LINE@ ID wuuds (Taossun) ifiu 18 dadnes, Tidiawidnesnimdonny,
azdideyanual @ Ui iy @TFK3049L dnay wardagdneal ([ 1.[_].[-])
1w @line_cafe

I3 .
annsada 1D aold

Juazidua stuyaase 1D wuudnlilandatula L .
“Tnuazdassumsaysliaain LINE

+ iannsald 1D 4
WHELWR 1D avlstnaudndnEsn s JonauuaLdIA TULLdY + “Biannsaly 1D WhishwmsausTdann LINE
# fiantianeinmdunad




sdauazdvda Premium ID

https://business-store.line.me

@ fadwaalog o i
vi3uioulD lﬁ::lu:]llﬂg

) $5.99/ iaadhentd
AlAuimsaNsadNLINE Idlaameams

wininauundaAims slaviuuiasudedaidau
wasirEug TR ddduaunn

anmeasidanu

F132AUTNIHI% LINE PAY
Usesimsda

faInIN1sdadsua Line@

Broadcast Timeline Chat

{

&

— 7

b

=l
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Auto Reply : avA W Line@ aaudiaaruadnluik

ewcca TRUEH 7 Z242PM TR ETNEy S0 TRUEH ¥ 2:44PM T OB GTHEE S oot TRUEH = 245PM AR LT
Reply Mode % £ Monday Edit ¢ Keyword Reply >4
< Times Available for 1-on-1 Chat et
o 6 12 1 2% W R (|2 68 Additional Keywords
e
Edit Reply Messages Not Yel
wo.
v
= - I
o
o
1-on-1 chats will be enabled duning the time perod

shawn in Blue Area

Auto Reply Message

Feature N 1&w1

an 5% LINE’s Cafe

Remaining time:

GHEN UATRZANLA Y
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adas
u

a'i”wﬂﬂm ﬁmum’iauhmaagﬂ K]

0000 TRUE-H ® 208M TR TNED S oo THUEN ¥ pril] 1ofizexmns  *00TRUEH ¥ 327 1031 7% secon TRUEH & 305PM 103 D
¢ Coupon Bt ¢ Coupon Sl Coupon W% Coupon Type X
P woo.w
£ © Discount
2016-08-02 00 :00 Froe
5%
Time zone Gift
(UTC+07:00) Asia/Bangkok
Rebate
Coupon Type Other Other
ok Coupon Code
-
Number of Times One Time Only
2016-08-01 00 : 00 Usable
End
Display Settings Hide
2016-08-02 0 :00
Tima zors

. {UTC+07:00) Asia/Bangkok

Aoy

00000 TRUEH @ SR 49 3 BN oecoo TRUEH # 30 783 KD

{ Broadcast Message Done & Broadcast Message Done
an 5%
Remaining time:

indadulD1:8NF1doe
LINE@wsou...

8O Ea Google My Business

+0
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UnsdacauLeu

RIWUATRCRUL

TRUEH ¥ 30PM 1031 T30 oo TRUEH 7 INPM 1O R 7KMo TRUEH 7 aneM 10 31 TINED

Reward Cards X Create Reward Card Xy b Create Voucher

1\ Al. Kittinon eBiz You camiot use emoticons here.
WU Twdrunonruss ke

¢ 1ouns 1 nofa

B N Cale

‘You Cannot Lse emoticons hare.

+ Not valid with other vouchers, discounts, or
i Ll 7731/201 701 Veariad From Last Gy of Unel promotions.

’oo,.,.

8 9 w . ~ Vouchers are not valid for some products and
$0rvices,
- You cannot use vouchers already marked as used.
(We cannol provide any support if you accidentally
LINE Reward Cards mark your voucher as used.)
Creaté and ghve out
reward carcs for bee.
‘Aftract new customers and fans
and win ther hearts forver!

Create Reward Card

after voucher is acquired 1 Yearls)

UnSdacauLesu

\! B, Aj. Kittinon eBiz

s Tauiumy

Gouni 1 noda
1D 1 Yearbs From Last Dy of e Until 07/31/2017
® oxitunon

Prize

E 13) e 1 meda

Notes

Mark Voucher as Used
* You wil racefve 1 point per visi.
- You can coly get 1 point per day, even f you come to the store
i one day. )
- it fs datermined that you have misusad this sanvico, all your

+1 points wil be revoked.

FunNwNaIULAULAY
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wuudauaiu

reate New Poll & Su
Paoills & S HyS CAr usad 1o coliect fe ; NE L 1an AT NS 1 1
Select Type
ARAA N
— AARA BEED
BREA NN : - | o |
— me e
oo N AL 8888 ccee £o0D
- = =3 =
-
Pol (ist) Poll (va.) Foll {panel) Survey

PR W5 Tl 515811:12PM [ aEH = S%ENI2PM

© Chillpainai L © Chillpainai f v
S
h »> hitp//www.chillpainai com
T 7572
@) Ddia Satitnaa: fscoon/737 saem
o
:mﬁzﬁ:ﬁ ::\: ﬁﬁﬁﬁm w t‘f'ld‘aan‘m:‘li‘|ummms=i_hﬂr.?.ﬁ
Friamramatu Aidmmaaugl 14 Adi3ia "Puamwsinm” uaz
Usanndiidaei Wi dauuzazs e
W visyaliaa w
iiudayaliusas - e
=y assiniflaulos Muadbind
exaem @ daamsliiaouzaz u Aivin
. mgauy? Mot wia S
@ 30 Mduaring - wanEEmantn WIingT vat Wland wlaium
Wi ldAmE nduadon i, + wiadit lwe” ReeAdia
i ) A ud dissuufiowtiaasaua
»= hittp.//www.chillpainal.com afuinliuzay ~
[scoop/8874
saansfinsavaadin suniu
12 yaCheck in vayd adsim-dvot- bl T A
Haity ilfoado fumnolimg apuawtu D chivoucher uea: S
v
> http.//'www.chillpainai.com S24PM
{scoop/B467
.
agafniflaulas Mdturiind
15 filmansatudiasinm @ daamsldiauugas uai ihin
>> hitp.www.chillpainal.com megauyd fvinifoaly wia 4w
£3c00R/782 DIWIANL TE 'Lﬁtaui‘l wiafu
* wiadh wne” tRagAd iia
30 fllrﬂmdﬁm'lﬂ on iy fitae ua drssufionbiaasaus
>> http:/fwww chillpainai.com i g AAT
Jsconp/6124 afludAnbiuzas
&TIPN
windaansfiasaiaadin suniu
aaunulu ID : chillvoucher usaz -
24
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5% Follower Wi
1% QR Code 3a Line@ ID l1&ludasegiiisnd

« Tagaadifie : ldderinadniwarls adrduiuedaviianianisne
NdgaAfa LINE@ wseildquilanuatidn

o Fulad : asvinTuuuuinasudanlasunuuwasu Contact Us uau
Tusrauwliitwilu Add Friend w3aiu LINE@ 1D A'le

«wilhu : dunsadsnlldwas LINE@ annszuuleisng Tnaasdian
wsnmasd LINE €va=i QR Code war LINE@ 1D Wuaanuldldias

AanssuAnAuLn Line@

ausuans
< wasuossou TiirendniAu

w
=2 w—l “fiU TARAD Surprise Deals”
Ua s & rwissivsudacontns
~ ' A / d ) liwanmiu Secret Deals
d1nsu 100,000 rinunsn / . ot o
1Wou Add Line@ ' 0 s b i B

@mister.donut T :
wonlad @tarad othauld @ Aovu: E

answiau!!
1ow: New Member!!

10uiourudut

Gupnaws! 2

Stap 1 niunfou | Step 2 finlu Line @rarad 3
Wiy “fuandiwE2no N
/ woslnsdwn®
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Buy 1 Get 1

vyalnzF woalg) 70 1 uow 1 19m 9 August

11:00 AM

7:30 AM

38



* Hamburger Studio

Glamorous style
from NYC.

* Mezzo Coffee

Mon, 8 May

= Free Drink Coupon 1/3 - w.

& 180 purchase ladansu
180

2016-05-09 00:00 ~
2016-05-156 22:00

Check now

Free Drink Coupon 2/3 - w.

180 purchase uladansy
!. 180

2016-05-09 00:00 ~
2016-05-15 22:00

Check now

Free Drink Coupon 3/3 - w.
180 purchase iladfansu
180

2016-05-09 00:00 ~
2016-05-15 22:00

Check now

i ~ Thy, 12my

- BRI T 51581111 PM

17 CHOUSHOES f v

Chou. anﬁ'm‘mﬁuu‘uuaz:n:ﬂ

Suthnasnumuduza
. viudadatad fu1

( wadmd v adidas )
adfiueg 10 Yuaz
Sufl - uil 3 Aawnae
wavvanidluaalmiuzaz
-$u carla 3 {h &wddgmaring
woudas dmetalic wiu vao B
IARTNAMWY ivory @auuInnn
-4u collin savii@vaofiavas ta
‘ildmoaauiadian wiyvwvian
isaud 2 uduzay
& metalic 13u maafiwuatl back in
stock Az

FuvjeiialWdadsuuey
wihywluliasiasiine =

119 PM

ERLLIN NEELY

Chou

(RLTT]

Reward Cards X
Shop Search My Cards

CHOUSHOES .

Pt i

Prize

[5] Cash voucher 150 baht
R iz

[10] Cash voucher 400
Notes

-\»\Inquaam'ré’nﬁudﬁ 1000 wm asfu 1 ududs
- AxAuATy 10 sy muTnuan cash voucher 400 U
- cash voucher T ldfmmsRudrsaninfuses

O

.

Cl
£hs

—
=
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fiAvin Line@

Broadcast usil3a1ién (dan  Broadcast inwnsdiayamiudszlaamisia  Follower 2599
WaandnuuAuudan uiad1azmiulvgnia Follower AgaaTwasysTudu ndagdw
dman  wiadusiiamdsAulawedinaula Livay

Twalsi Timeline saiiana ialuudansTnasduu  Timeline Wudnuilandnduianuiia
Follower lsatinvdiiae  udfiaunalad udaumsnazvinliauiuieazdu  dvdTndsuas
\BUdula  Follower Aszmunnuuy ldvnadoiaadian

wavisaviugg e uws liane lddnasasinsazanusin - E-Coupon u3a
wuudauay  adrduiaaucialiunseie  Follower vausnay lduasliiau ldatne
Rata[oHd]

duunaniawmailameauy ¥ LINE@ vu PC situ admin-official.line.me g lol
Aasunnillaas vvuam Mvdsvalay  Rich Message v3auuudaunn  lasdvylimavin
Suldaaviauaauey

nuﬂﬂmmuanuumaan vniduudinng) atndunnfiofiaindatnaniuas amaﬂmamlwa
dins LINE@ wseauiidinsauusnaznanaifuwaniundnuas Lisnunsaulfouudlasle

FiliAivia Line@

o ¥ ) a = v P
Broadcast Yuazuanunsy atdvdiaaiaarauiinliliwsz  Follower azudaals  aniiu
Fesallad wsvg §79 Avinldias  usidrlile dvdnifiauazdssunar 8 AsvAnava
et

au LINE Chat édeuuinuzdn  LINE Chat fu LINE@ Jaufu sorfu $nwn LINE
Chat §i9 uz wsedn LINE Chat ingld LINE@ fAisunelléng

agl.ﬁm?iau"l&lnﬂ‘s‘lﬂ'ﬂ'lu aahﬁuﬁﬂmLiauhms‘lﬁmumaa LINE@ #7281  twsnzan Twael
day hivanzduniainisldoulllunide  udgnila LINE@ asvglliae wandl

Ansdhm  Blacklist sineus
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SEM (Search Engine Marketing)
Pay Per Click (Paid Search)

1.1A5A0qnAL91
(Know more about our Customer)
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AMMUATINUNIE = oo

Amsinguiihvunswaadulasdao (5w + 1H)

* Who - anAAalas?
a1, LNE, ANSAN®I, FIUIULAaN, aNEW-NgUS51R, ANLDL, Y8+
« Where —  gn@naeiiluu? aowd ulas?
« What - arlsfaiianddainis? axlsfaanne
+ Why - Vin L@ SN aaNTiLSN? oniine survey
» When - ials7itAnsiavnisisn?
* How - 1519=vinad1v15?

2.anA11L51688 W1aa  (Customer Find Us)
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2. anAms1av lalilaa  (Customer Find Us)

e Y131 UA10a U lall

» Social Media
* Facebook , LINE , IG , Twitter etc.

« Search Engine
* Online Service

Icons design: hitp:/Awww danilodemarco.com/pitiogrammi

43



WOFNIsUNAMNINaaU lall

2. du’la

PR e o o

Advertising & Campaign
Social Media

Off-Online Media

User Action

Search for information
Needed Solution

Search Engine Marketing
Top Search Result
Related Keywords

User Action
Search for Comment

Needed Solution
Good Content
Seeding & Reviewing

Social Network

User Action
Search for Review (Deep

Needed Solution
Review in Detail
Rich information
Call to Action

m 1

Friends  Influencer

User Action

Product Information,
Branch Location
Needed Solution

Rich Information

All Branch Information
Special Privilege

3. "Eya

Information & Data Analysis

Media Performance

Branch Performance (Check-in & Visit)
User Behavior Analysis

B ot supt
Full Information
Test Drive
i Close Sale
Check-in

Branch & Sale Agent

-

Online Booking
(Test Drive)

Direct Access
(In-Store Strategy)

Customer Behavior & Journey

Social Media
Strategy

2. Influencer Strategy

5. Web Strategy

>
8
o
i)
9
5
v
73
5
=
S
=
<
S
=
]

3. da

8. Analytic &
Measurement

7. In-Store Strategy

Online Booking
(Test Drive)

Direct Access
(In-Store Strategy)
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1. mawnvn15u18  (Channel)

Shop : Web Site Social Media

Auluiiui
Qua, gaiins

nsipsin Tauidu Touidu

u'ladl  (Web Site)

Vindulay  (agauLdian) Vi lunainnany
Stand Alone E-Commerce (E-Marketplace)




} mATa - Auwilan Google - Mozilla Firefox

wila fly  ywwas  Us:d@  Delidous  #Awwindy  gSaedia thewaa  Related Links

é - e X 4y E E . @ (_. |htq:| {fwww.google.co. thfsearch?q=yarT8ie= utF-&iE '| |"q’an%‘1

[ E-Mail [%] Calendar [¥] Contact @ Docs [¥] 6mail | ] BCERP T | ] Chiangmai | ] 1P cam | ] 5MCam [l aweber [ htt:jjspreadsheets.g »

2 4ani - duniniao... B I [ T Edtaed wemaas.. || ‘ -

| [ TARAD.com Mail -5... | | [V] http:/jma..p=vahazw | | | | | www.taradquickweb...| |

By plaw adwes wdan @swwdy Gmaill  Sady v pawoot@gmail.com | szTAmslinudy | Jeyfivacdu | aanainsruy had )

Google ] B

fun: @ Hu O windidunerive O wihsaslswalng el U s Moaninddy | =

iy wangaum 1 - 10 3alssuna 139,000 foans @miudin 4eed (0.21 3ui)

afiiavidu B for U Aargatuayu

www.bduz.com  afuasasieasfaviiuwnim aanuuyaaiudaams fadinac

siavai 1na% aHahi goss frnidu.eil Hase$r/ das ...
FHaATIMaIATE ALY 20T LTI A s Y nsallETuLE Tu e T T liTin suniudauany
Sniiusaiu** 084-2188875 16l ...

=== www.gengheng.com/product_9360_th - 149k - wifgnuAu'li - nifadiam

siluurasAmuIzAuiuiiney - Home Design & Life Style

Azaauwasa (ndine Layout) gaanalunviRdinitinudaaiun dadadtuuues Taa
SradnduanauETEIa Mg #IUd1 wasEulfaTg ..

———1 www.decoreport.com/?|=th&a=32028 - 33k - nifgniuli - nifindiomu

fiL T FP)

Haa Trsgurrmituufiya? uasTOP-T19 fitdy 9000 WWANAT ... aafilAn ATae v wiuin 5

s ninusofivia MEX dadiagans DATA Tuil fa ...

=———1 wyw.datahomeproducts.comisitefindex php?id=74 - 16k - 2
&

wiigaufiuts - v

et o B 4 R vSon a2 4 B Ca A

Huawei tHgnagnsanautisaqusiaign
nseuLanY1e W1 Honor nieg 20 d1u

Huawei aims to sell 2 million '"Honor' handsets
this year

The company today unveiled two new devices under the Honor range- 4X and 6 Plus
Press Trust of India | New Delhi March 24, 2015 Last Updated at 17:08 IST

Google AdWords™ Malaysia
Advertise On Google. Get RM150 Advertising Credit When You Sign-Up www.google.com,my

CERR (0] wrweet (1] 841 0 [seare % AddtoMyPage 15 @
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NaANAUNA LA FUNFAUTNUG
(U9INANANFINNTIN)

ﬁ'n“$'\_/—>f

210 Single Channel to Omni-Channel

Single Channel Cross-Channel Omni-Channel
—_—
SSIOMErS expenence 3
ale { touch-p
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WINNING
THE

Zero Moment of Truth (ZMOT)

O ®
Stimulus

First Second
Moment of Truth  Moment of Truth
+ (Shelf) (Experience)
I
\

______________________

Whic |1 bLCL1
next pe

person’s Z ”‘

ZMOT, ‘71\1uJufmwuaﬂﬂ'mumjgﬁuwuﬁnuuusumnauummﬁlﬂm5’1umn‘i\1 atd19n1s BuAudaya
Fudisiavauda 1 A1959339, 1Wede i led uaz Social Media 6i19q fifiTandlaan YouTube
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} 74
U
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. The message is
distributed
across
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é € Content Marketing is the new SE0. 99

51



Content Marketing

1Bumstiiaua “Content” BiAda “llomnDUsJoud” 1

Audusina fnedqaus:aAranide WarmiRyusInASAN

Us=Aulaauanuisnan’a Brand AuAld iasinianniuaoiy
A35nANATU Brand dum(Brand Loyalty) Tuﬁan

fidveTaay

sduvuuvas Content (Type of Contens)

i —

Type of Contents

S Social Picture, i
Slogging . Media .rnfomm;‘ Video
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gajl,mfuwaa Content

Wharéby brahds pay for

Whereby brands trigger their
media from a third party audience to advocate,

generate & propagate media*

their own proprietary
media & content

What is Owned

While the list below is not comprehensive, it illustrates the Nestlé-approved classification
of media contact points by digital and offline.

Digital

Brand Website Social Brand Destination Distributed Content

Email, RSS, Blogs

—_
( :: ) e
Packaging Fulfilment & Consumer Paint Of Purchase

Services.

Employee Communications
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Impact to our targets

FAID MEDIA OWNED MEDIA EARNED MEDIA

Brand Awareness Brand Experience Brand Conversation .

WAlAN15Yin1 Contents
1. AN lvidnan

. ane 1 lAduAILarUENIS Ay
LardNLN6aINIg QU A
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WAttAN15Yi1 Contents
2.’)’]\1LLNuﬂ’15"§~1}8€4’1‘5

* InnUsrdvAuavLiiani
 naNLi Ny

L 1launN
e 1sztAntitann
* 178"

e anudaniui  d319d95 maulangd

WALLAN15Yin1 Contents

3.9NA

o lanuinniseded lnu
« favn1sAL  Comment
s HAVNNSHAALYS
 giavn1suanuIaTALNTY

e arlaviAugay  luway

e 1A%

55



8/28/2017

LA5DNIANI9IANAINNAIAAAN
https://bitly.com/

UNLEASH THE POWER OF THE LINK

SHORTEN MEASURE DPFTIMIZE

LA DNIAN19IANAANNAIAAAN
https://goo.gl/

Google URL Shortener il sonin |

Simplify your links

Al goo.gl URLs and click analytics s public and can be accessed by anyone

Fe |
Fm net a robot

SHORTEN URL

@ Shorten ~7 Track Learn
Shorten your URL so it's ready to be Analytics help you know where your Understand and visualize your
shared everywhere clicks are coming from audience
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What is Paid

While the list below is not comprehensive, it illustrates the Nestlé-approved classification
of media contact points by digital and offline.

Digital

Un-Brand Communication
(Lusue L lenntavue)
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WHY BRAND NEED

VLA LA LI A LSS AL L LSS AL LS A LSS A A A S A A A AT AL A A AT A A AL LA A AT A A A A A A ST A A A AT A S TS A A S A A A A Ao A A A LA A A LA AL A A AL A A A S AL A A AT A TS A A IS AL

MARKETING INFLUE

A Ao LA A A LA LSS A A A EN
Suougis L mslBounesitn
= S mdoyalliugvuu
duINOSIUN ) ey /f
domsuliugogu  UoRUU BRAND

mmsmaaatihu

doooulal =

1mudiu dowalfinm
wsiauiulaneoulau

INFLUENCER

BofioOu

"q‘!-ﬁ 6“5‘”3 n
na:USMSsuooUSENGU

ua. AuduluRdnLNafiong(GURL)

va Tusud (10n.w)

INFLUENCER

B e e i e e

HUOMUINNUS

7,

u
- el
1 nuunwanasAUIBO
(HIGH CREDIBILITY/ NORMAL REACH)
nauauniDudiBaosiyiawzmu
[doffe UAulo puBofio

NORMAL CREDIBILITY/ HIGH REACH
nguAURIDuMSUNIIAND
AUNIASUMSSH0ITUWSIBUIG
doaneo AUIRLEUANIED:
Um REACH+ ENGAGEMENT go

doidefe BonsSoiua-Snidoontn

J*
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SalNNUOov

U A A A A A A A A A S A A A A A A A A A AL AL AL LT LA E LA

INFLUENCER
ADVOCATE

’I/Il AASISSLSY

AM BASSADOR

/I/I////”f/////////////ﬂ

PROFESS

L i

BLOGGER

W”IIWIIII

AL A IS A A S A A

!'.f_‘ﬂf.‘.“ nce

N3 #sgnwany Awe NWAIIT M489 U T nuanas asing
@ puri99 @ kankantathavorn @hanong ‘ i @kong_sorawit
157,000 followers 426,000 followers 393,000 followe 270,000 followers

ans ansu3iny W§a Saing un@ nimgy Vv g Tt Waa in3nwa
@camelllll @flucke_cquint @pharunyoo @chane_cns @fluck777
246,000 followers 240,000 followers 213,000 followers 190,000 followers 146,000 followers
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(5% muqm

@ aimeemorkot @janesuda
442,000 followers 436,000 followers

a A @ <
[GHERAT ANA12 NaNag

@pimtdao
408,000 followers

~
¥

ERed 7 ‘
{
Pl
e Neko jump v ke Tu3 agan NITUA ANNBT
@butter_neko @ningpanita @bowie_atthama @iamkratae
403,000 followers 404,000 followers 401,000 followers 373,000 followers

- www.directasia.co.th/en/

Blog @ Change Language : English ~ & Login

L £ O M02-627-7777

scom CAR INSURANCE ~ CLAIMS v WHY DIRECTASIA? v TIPS & BASICS v CONTACT && GET A QUOTE

Car Insurance Online
at the Right Price

Safe driver? We guarantee you'll get the
lowest prica or we'll pay you the

Learmn More

Get a Quote »

Or Call 02-627-TTTT7

Special Offer!

Complimentary Loss of Use Cover
New customers that buy Type 1 will get a transport privilege of 2,000 baht during car

repair to cover loss of use. Hurry! Offer ends 31 Mar 2015.
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Google  dectasia due

Web News Maps Videos More ~ Search tools

About 6,320 results (0.45 seconds)
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pantip. oom!toplc’.i1240632 Translate Ihls page
DirectAsia.com UzinAlng ¥aun
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www.freeware.in.th » Blog ~ Translate this page
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x
Tvine FeaHufingnd

DirectAsia.com Thailand | Facebook
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Posted by pawoot on March 12, 2014 In Advertorial <, 1 comment
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eveee
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Home Tmdins Freeware 1999  Free Windows  FreeMac  App
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DirectAsia.com

# Home > Blog > winlseaunyialn

wnlszauntsainisBedseiusosudeaulaviny DirectAsia.com
87907 | 29112 | 3593
355 Views  April 26th, 2014 ] TnoRipmilla  inBiog O Comments & urily ollowers Fans Subscribes
i e g s Fo = N - = . Join Now
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REALTIME CONTENT MARKETING
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Real Time Marketing

“Marketing performed "on-the-fly" to determine an appropriate or optimal approach to a particular
customer at a particular time and place”

David Meerman Scott

Life of a news siory

Peak
________________________ . ._;__________.______.________.
Public - Ny,
excitement “

Erows A

® Old News .J

\
Journalists scramble \
® Jfor additional information ‘\
\
- \
~ Newsjack here | \
N

© by Duvid Mieerman Scott. Licensed undér a Cratine Commons Altribution - NoDerivs 3.0 Unpored Licende.
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Like Comment

. Lam.msi 4 Album: Mobile Uploads
MSI GT72 vinwtrmnAdadanda o vevausmvisinaiud ianatd Shared with: Publ
Tataifian din ( Susouratufi Banana it e vt vreqh ) oudu Sl Fia

Chat Chart Campaign with Real Time Marketing

ORakuten . ——— -
TARAD.com o +moons ot smtt s et onsin 3005
- = [ e [ —"—
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What is Earned

While the list below is not comprehensive, it illustrates the Nestlé-approved classification
of media contact points by digital and offline.

SEeeeees

Digital

Social Network Likes, Shares &

Influencers & Stakeholders Press Coverage / Editorial Direct Expression

Reneiakl 4 il n e ks
nrunrend lomsneagsfiesME TunagD

[Tarad.com, Molome unsBnuasruadnmud snula !

i Temaldetumnnu e
e N T ] fomp e derietnd

[Eat I —y

o Wiswainy gt Dnddy dough

i v el

exer e a il e oo =
@uﬂms-

Tarad.com hitp://www.tarad
B4 ARTARINAGN (Banud 85 L
urriage lulyi

LU et 1

A ANTE

.iumuau.\.mrnmlnl_nﬂ’:? ah

B 46—

wihihmiuilAadashuilain Hﬁl‘lﬁ%g‘l‘mﬂ“
ANMABIMIYBISTIMAT A M3
- - soa alu \ & -
IINFIEN[I'I‘II.II'!IJ“'I“‘!THH 115ﬂ1:lﬁ“\’|'h‘m'l1ﬂlﬂﬂ
o dasmasnNdaIMITanlTsnaATE *
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e @wlviug Fan Club

o aamaandte w Mt
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3 e el

PLeren
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February 7 at 3:31pm « Like - 433

i Write a epmment...
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ORakuten
TARAD com

Surmrmer
Collection

Inspired by Sampeng Market

AIILZIE0 10 NN,
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3.1519¥11gnAEN W11

198
(We Find Customer)
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TARAD Gay Day

i i o vidoriau SEMER e SR (jasurulria dalala
sovaunmnuwsu s e B olos10d1o0

TARAD Buyer Protection
Budnnbu oglusuumsLd ) v

= who live in Thailand
= who are male
= who are interested in men

WAy - - DAy . WiFly Wiy

Gay segment 200K FB users in TH [who identified that they interested in Male]
CTR up to 10%, daily Likes

Mame Status 7 Actions ? Conversion Value ? AdReach? Freq.? (Oiicks?
e - CTR 10%
Ad Preview 7 ER Targeting

1 0 qff sdonau e MR Jasuruliar dilala
This ad targets 200,000 people: savdauminus 1 oo
2180.

] >
: - From 24Mil TH User
Audience Focus only 200K
Gay FB user
200,000 pecpie
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Audience

320,000 peopie

= who live in Thailand
= who are male
= who are interested in men

Campaign Reach?

159,465

= ?
Frequency®

12.8

Total Spe'wt?

$400.00

Campaign: Gayday 16/7/13
t‘cemnkl!ﬂ s SEUDD rd
1,309 17 159,465 128 $400.00

M Conversions [ Page Likes

Jul 16, 2013 1:22pm - Jul 22, 2013 11:55pm &

All Except Deleted ~ Full Report
Name Satus? | Actions ? Conversion Value 7| Ad Reach ?
Gayday - 18,208 50.00 146,425
Gayday 2 - D 50.00 30,479

Cost/View = 0.75 Baht/People

320,000 people

Freq.? | Clicks?

13.7 15.866

10 894

2 results
Click-Through Rate 7| Avg. Price 7|  Total Spent 7 T
imnkiaal i $364.76 50.29
ke A 535.24 50.00

[ 06/25/2013-07/22/2013 | Custom ~

New Likes 3 times higher , GMS +200%
Total Like 1,300 only this campaign

Daily new Likes up to 500
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Click Impression
8,146 8,764,221

For Women Ads
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Click Impression CTR
12,173 13,882,590 0.088%
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G
Pay Social

by Pay Solutions

Aanvaan NvinlvignAluavaugissiuliaalle
MU Waunaaunlail wiawdusIrauuunanlinu
FuArao e

ad

SrUUSUTEIFz UL latinig

Pay Social 1eguafidioususnauasiaide

by Pay Solutions

] facebook JORTRN DR

savsunIsEIssiIuaanlal war  Tagaaiifiannssuy
Facebook, Instagram, Twitter, Line, WhatsApp “1a4
Tagaliuvatfiaey URL wasne http://pay.sn/yourname
JudssNIuInsLASAn, talda  (ATM), ssuuliunau
dlmslduanis WAl (A1sssutian  3.75%/518015)
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e
Pay Social

by Pay Solutions

* g15e3uaau’lail  (Online Payment) \”SA @

 11n51A56n  Credit Cardiinsiaiin  Debit Card |
» svuuliunaunvaaulall (Kbank, KTC, Krun S

» Paypal, Paysbuy
* BitCoins

» g1sziiuaan’larl  (Offine Payment)

92UUTITLINUNTDNTL

(VISA, Master Card, JCB, AMEX, Union Pay) UnwnPa gs:

Q :

44.

. Suazainda 7-11 (7 Wudrawialne), mPe r—_-m="' ”?l 3 pAYSBUY

+ 9ng15e3U Pay@post, Big C, Tesco Lotus. O

. wrug ATM Bill Payment — Q1 2015

. \p3avsmins EDC, sadufiafia mPOS e lliPay@Post

c ~==— nnlachewiulUsurde

IO
Lotus |pay

ANERICAN
BERRESS

ML LHUENS
(Our Customer)

76



wasANyN a1s1dnudaay  Aus1u Merina lu

£ stnuriinin washinetu

w Aluuriu ahiwiy

Augusi 34 &

C) e, J@ KN e 5 ¥ BB b urfutens winkoomentnhmadu D sueniead
ASHILANL L35 UIASH 2 iadte wha 7-11 e @ dulaniatha Taundn
Product/Service W Messag  ttpu/ivveer. pay. dw Y auls

#add i1 ine : mernabeauty Ax
Timeline  About  Photos  defiadusnid  More~

PEOPLE > Post [l Photo / Video
30,469 likos Write something on this Page... M ljl a os
Kuuthicha Khak Enethchumaios 303 Pannapa L9SIE
Prapaan lise this.
N B ﬁj muhda{::mmwm ‘added 3 photos to the abum Vallenjina cream 7
(2] 10 hows ago @

Invite your Iriends 10 like this Page

ABOUT

AR (s uius wTER 7)
w3 08B-0092574 Line K -merinabeauty
npzimennabeauty.comi

1G: Kambum_merinacream_

Bt imannabesuty com/

S— & opse e 1§ hszmamsnisdisziu gl

LA Ep—

57U Blue Fish Shop a1aailnsaian
nuluﬂlammp Q

& “® pefishshop
__; Yesterday @

il

-

Surecatch Twitch Shad

T atEay danme tamamieniy amlanldfahiduanhie arwe 1A dou
¥l

e 127 3. thwiln 9.5 nfu 6 6 dasauia

nauiaaz 195 uw (Falinueiads)

Timaline About — Lias wiadedadudrmudaas annsodurulnsesin e
http:/fwww.pay.sn/BluefishShop

PEOPLE > Post =] Photo/Video| *{vismauculevi 089-5868-8016
**g-mail : ekapong069 @gmail.com
378 likes Write something on this P4 *~Facabook Inbox : http://www.facebook.com/messages/476676379203512
Pannapa Prapapan likes this. i
_— Twitch
. Bluefishshop
u m’: aboutan hourago @

Invite your friends ko like this Page Surecatch CheckMate Kni
wifla Knight suauiaaiiods

a.

i 3 uanthidy swnsolfluda v =
» EEE——
>

| WeE BO| Aol ME B HFUD,
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AN ULITENNTDININGIA

Hotel Reservation == s E@

Loz Paveedal

Storefront : o — . : ’ ' :'
: it ud

RV DRI TG ) Social Payment

: mPos
Shopping Cart : j

squuiylasisasdunn

a9 : Pay Solutions

pay with trusi

T$u3nsns. !
WWW.pay.sn

diAsnuilada’lalay
wiafiasiad 02 541-4100, 086-545-1765
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Logistic & Fulfillment

SHIPPHP WMEN  AeMNEDUENEG  Gedals Wagssuy

SHIPPOP
usnisaaulauniiaulgsyuaslafus:uuidsanu

Buautausms

B

- , d g s "
wisuhesusian BUTINLHHE TITEATBUE 11“]311’“'1
—— i _— W ¢ -
funinidaleriuf sudslnignge livdsarBnaaly drsvpudaivoanlad wuailgmsmbioan
audilwidilgn winfidvanfivas LIV TR Tt fuins wsia vis Uasiedie i ludsmiannszuulaviui
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- TR H
SH I P Pu P @ Pawoot Pom... ©sansdzeaar @ "r’iaij v @
a_;ﬂJS'IUITIS

PUNAWAR

vmin 0-100 N3y -

AN / Ganas

s \ianiing

ialswdid 10000 .

1Ronaudsfiaeans lausns

Homusa FEETL T
Tuswdidng (EMS) 37um
Tusudiding (aamuiiow) 21 um
BMDelivery (Fuzaaini) 1250
NIKO's Logistic (Sumasfitingg 0um rdonlduins

DHL Express galidauing

AlphaFast gailidauins
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SHIPPTP *~

soanBoadud : AuFnsan 19489

Tigmsdadin:  00007077-01947823

T 21.00 THB (Baht)

1AsIASARA - TasLaTia (ATM)

visa @ oren B A

VISA yisn Useind :
c Master Card Fodiodns :
e

wuEIAmIAY :

& union Pay

Junuaeng :

Cvv:

suIAISEEaNMIRS

THAILAND

daniFaw 1Honi

—— [ éian 3 Amaaiasiasin]

\HaNsUNASHRNURT

Foneggings (U313 Drop off)
gnBifiesd Sumeda Tend

221/10 Taksin-Phetkasem Rd. Bukkalo bbbb -
- n3xd

[]e]le]le]

A A e
#onegiy

#Fogiuses

vinradifud (e-Commerce)
Tweygrmdmiugndhgsfie
wnfl us. 2 /2559
grmauhndimef Uom dn

SHIPP&AP

221/10 Taksin-Phetkasem Rd. Bukkalo bbbb -

- NPEINANUAT
Tel: ananva

[ dfe]fe]Le]

EY337000815TH
EMS / Inv. No

“winfesmafouuuaadoRuud ninnfedeuiinfvdadotud Taoas: ussmnWanfindu ngmirdssnudogeonds
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° voa = [ Bt -
vwesldei lsuiididias 47 wiatingani (@desson) M
i |
"SHIPPOP @R

uuﬁﬁau&‘uunmu
Fommidud

annnindald 47 ﬂ'\m\’hnqummm%umnﬂ Mg s H 'PPEP
9 lusudidlng Dropoff By SHIPPOP
= - e DROP OFF &
- _ |

u ABUR :?ev n iy & NON¥HOK
u@ wRBIvENn

$
=z
CHATUCHAK

- b d
' \wagsns & KHANNAYAQ

LA aenn
£ 3 MIN BUR)
wm iy
&) a ' @’
3 : [50z:]
AT KRABANG
@ ( am aanazia
T NONG KHAEM ‘7‘:\"?1):::&"( Suvarnabhumi S
9 ] i
AL ‘ [35) ' Google My Mgpej Leke T E
Shippop Order 2016- Mar 2017 (Actual)
121701
125000
B Total Order
100000
68649
75000 60833
g 4720648595
9 50000
o 236312313824947
25000 10165
15y 2671 6704




S]am Outl_et Kman  udms  Awdms  Sacdast  udan

Isw3auld Uszaumsaivinndy 20 U vauis) uauusmsiAuMWLINAZO
IWarhyanuIUNeluMsIamsHavsLzaswamimMaauladnnmu
lWFrswmaauladvavriuszaunaidn naw Héalkoy

. \ N _—
S12gNUYa [S128IWAYAY (S8 AIUDI
siindvaumAeantuundHsuS LA sEblumsidinaumnniutau Ws1sA0  ISIIodvaummugaunuRnGaINS U
aaulad mefuodundavdsuamaRasny  lauahisudunuasuauanugusnundavaudy  DHL, Wsucdlng, EMS, Grabbike, Tiger
AoumuasauiBiduaga fisdoduinuanAnnau logistic, BTS wa:uanandedusms

Delivery by Siam Outlet duchumsfusu
(denriursaiudaludsuamastss Tunsanw
ta=Usueuna 153n3 ueignni

*awnsnfsusmsldfoalusmdudaviuinisduvavs

S]am Outlet HUHaT usms  Awsms  faciaist udan

AUSNS

AAuaum FUNAduUM Mdvaum
(@ouaz 200 uin/1 Funvaum* BuduA 13 LN (sougunsaliasrisy TBansudernudnswavaad iiusms
1 Buu) du*

gudall 5 uIn/du

* funwauiuuna 50x100x45 wubiuas * wu Wsucdgine, uSmsuudaanyy, soli

awnsnywaumlclifiu 8 SKU** BTS, vainaslyf

** SKU fauuuyavaus wu thsavimsu AO1 Soswiusmslusuilng

02 3 Ja: 3 yna 2:riviud 6 SKU
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4 mAatlan1SIALLaagNAN
(Collect Your Customer Data)

5.n153ANaunaraILtn
(Tracking & KPI)
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Google Analytics

Google Analytics

Home Features Learn Partners Premium Blog Help

Enterprise-class web analytics.

Delivered on Google's world-class platform. Leam more

A Home | L0

eporting  Custom Reporting

Signin or | Create iccount

Avg.
Visits  Time on

Site )

67445  00:01:54

18948 000137

8882  00:0058

8371 00:01:02

5845  00:00:32

My Dashboard
Daily Visits Traffic Types Time on Site by Country
< 20,000 20,000 CountryfTerritory
/ \ W 25.70% feed United States
SRk B
B 23.05% raferral
F Incia
10,000 10,000 Y 14.88% direct
7.35% email Damnade
Germany
Jan { Jan 8 Jan15 Jan22 France

5243 00:0038

=

B

na

Google Analytics Dashboard

Google Anayt Home  Repening  Customaaton  Admin
Audience Overview
Bl B+ AddiDesteerd  Shoricut
Dastboards.
o A Seasions + Add Sagrment
oacon
Shortcuts

Intsfgence Evants

Jun 21, 2014 - Jul 21, 2014 -

-

Hourly | Day | Wesh  Mostn

Faal-Tme
® Sessions
1200
Ovarview )
» Damographics
+ sty
» Goo wnzz v S -
i W New Vistor B Returning Vistor
+ Technology Besaion Usars Paguvaws
+ Mobie 16,476 14,344 41,569
et S o P R A/ o A 1
* Custom
L Pages | Sesson g Sessian Duration Bounce Rate
2.52 00:01:44 73.36%
ATueNion N B
Benwvor % New Sessions
81.54%
S e
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Path to spread out

22,000 share

HAATEE CAIMOd 17 Nov

“LTF, RMF iflunasuifieaantounmi dnduleslifinSlvidsaiiamu
uzgE” ¥ pantip.com/topic/30826320

N Y E 4
[ LTF ﬁ xpand

Long - Term Equity Fund Retirement MutuaLFund
(NEvNUSsURUS:B:912) (NoVNUSIUINONSIAUOTW)

J

aonuldluiniu 15% veoisuld aonuldliiiu 15% soviduld naudasouiu
ualifu 500,000 uIndol novnuasoodulin nEo nuy. ua:duus-iu
uuudtuInuasTUIRU 500,000 uanced

+ ouly  dooasnuashodaidasourionan 55 o

3 5 0Ugu 1a00faunUlUdounsh s 0

s T w73 Ra _wu wm m
w s me sr am me  we o

3 Banks s rik o s o 2w mR e ue

[ LTF iia: RMF 18gvga =1,000,000 uan® dol j o e T 830 e

wnasmuibidamBGuld Liunci-bids LTF, RMF udussiirronulinaamuisluns, LTR, RMF

i 16 doifules sy uduarmfiia
aamulunasvuiu W doudinasnnaavu LTF, RMF fiq
http://pantip.com/topic/30926320 PAN A

@ ZOCiaIEye “Unique and Cutting edge technology”

Listening & Monitoring what people talking ab

facebook. “uuicter Youfh
@ Z0 £ i_@ .LE ye “ foursquare CGo ogle‘

_. . (Cover 10 Countries in ASIAN) Pan“m{#l
A

ATOUGH OF FRIENDSHIP

* Zocial Eye LU \;®Tind nivngsia

Listening what people in online talking about your brand & product
e Sentimental Tracking (Positive or Negative)
* Keywords Monitoring & Tracking, Truly understand local conversation

* Cross & Integrated platform
(Facebook, Twitter, Foursquare, Pantip.com, etc..)
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Platform 30%,
Marketing 40%,
Operation 30%

Purchasing Funnal

Branding & Engagement
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123ud1159lun1sdsvaanu1aaau lail

mnys g
- T~ T <

1,000 UU x 1% x $100

ALNNLaAVIY X 3 Vi1 vinadv'ls?

3,000 ? % x $100
1,000 Ux3' 5100

1123ad1152Tun1sdsvaanu1uaan lau

- U - (G < B

== -

No. Quality Guarantee]
Content No. Products ——-

8/28/2017
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A9 nu1e

(Break Down Target)
300,0/Lﬂau

LA ALALAl T Ovwe U vU ¥ \l \v]v T GAT N

Away)

MTRAIALUULANS BN N ldRALEY  davanelday

n1sA1aau latlnie.! wgfinssuaw nalsudiug?

n1sAalanavlasugluuylduds Marketing Ivisie)  uudn

e sinlsumdritdvzunidiiu (léatunna)

v al U £ 3 £ (2
o pFnLusnatasiavilsusn

diavlna@niiuldudn Asaanlduanilscand

Marketing + Devices

diayasi1eg  NnUIENYininnsaaInaNENaIAUNINTL

avliavin
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davuavnaullaciufiiuat1vibe

N leuasdscsdunisallinnvinu

FavunudayaRNLAN
E-mail : aruneeb@srisawadpower.com
Tel : 061-545-3952
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