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Offered selling points
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Making a Brand Character
must answer these questions.

1. What are the strengths of your brand?

2. You want your target audience, How are they emotionally connected and perceived about your brand?
3. What are your brand communication goals that convey the qualities and benefits of your brand through
smart presentation?

4. What words, phrases or sentences will make your target audience think of you? and dare to share with
friends confidently

5. Elements of your brand What are the colours that represent your character? What are the images that

represent your character? What is the character that represents your character?



